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peopLE: Fustin O Shea

Australian Justin O’Shea,
the new creative director
of Italian tailoring giant
Brioni, is shaking up the
sartorial traditions of
Rome with his refined
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RETAIL FUSION:
Tom Dixon

Tom Dixon has launched in Los Angeles with Curve fashion
boutique and real estate developers The Runyon Group.
Dixon items, such as the ‘Stone Table Light’ (left) and the
‘Bell Brass Table Light’ (below left), are styled into a sensory
¥ context to enliven the experience of his design. tomdixon.net
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